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Empowering School Leavers
With Choice on Study
Options

Saxon Phipps

THANKSTO OUR MAJOR SPONSOR

€9 Gomnect wGrow

Saxon Phipps

Director, Yeart3

Saxon Phipps is Co-Founder and Co-CEQ of Year13, Yoar13 5 an EduTech
Company that strives to democratise opporiunity 10 empower all young people
into intrinsically motivated education and employment by utilising data &
i5¢eiogy o prepare uture generations for the ever-chianging world of work

Year13 are closing the gap on a 20th-century approach to career-related
learning; our north star is to develop generations of young people into a
productive, resilient and passion-driven workforce.

The team at Year 13 have been able to apply this process to create several
e Bl A g es SAR e h R ORI Rl
Organisations (Digital, Mining and Human Services)

He regularly speaks at events about youth issues such as The Australian
M P P S Rl
Careers Institute and initiaive of the Federal Governments Department of
Education Skills and Employment.

Email: saxon@year13.com.au

Website: www.year13.com.au THANKS TO OUR MAJOR SPONSOR.
GS  Exira Link: wwwlinkedin.cominsaxon-phipps =
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Empowering School Leavers
With Choice on Study
Options

Saxon Phipps

Student Centered

as USTOOURMAIRSPONSOR
Bl €9 Connect n Grow’
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YRS

Helping young Australians
live happier and more fulfilling lives

GEN Z AND CAREER DECISIONS

3KEY PHASES OF DECISION MAKING

&

Awareness

Student Journey
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Which post-school education pathway do you want to
take or have you already undertaken?

University

TAFE
10%

None of the above
%
Apprenticeship

3%

Traineeship
2%

VET Vocational education &training)
2%

Private college/university
2%

YEARTS

Which of these have had the greatest impact on your
post-school education and career choice decisions?

Parents

Friends

Teachers

Education insttution websites

Socialmedia

Carcer advisors
Open days

Online expos

Siblings

Other

None ofthe above:

Which of these industries do you want to work in for your career?

Professonal. Sieniic, Techica Senices

other

et and Recreaton Services

Education and raining

nformation edi mnd eecommunicatins

Finandioland nsurance Services

Pubi Adminisraton and Safety
C

Aeminirstive and Support e

Retal e

Construction

Agctue Foesty,
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HOW TO DRIVE AWARENESS &
CONSIDERATION EFFECTIVELY

————— WHATTHEY ARENOTDOING? ———————————————

PRINT MEDIA TELEVISION

Never or just Never or just occasionally N st onal

occasionally use e e e

print media, up from television, up from 44% in isten to radio, up from 52%
% in 2019 2019 in2019
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———— WHAT ARE THEIR DRIVERS TO HEAD ONLINE?

Learning new info/skills Shopping Health & wellness

Blogging
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3%

Think older generations don’t
communicate with them effectively

102

DON'T LIKE ADS ON

€

84%
Don't like ads when Don't like ads when
streaming music streaming movie/TV

46% 48%
don'tlike ads on don'tlike ads on
social media websites
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714%

Prefer branded content over
traditional advertising
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FINAL THOUGHTS

105

OUT-TAKES ———————

2

Give them useful Don't
information in disrupt
an effective way them
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>

Make them feel
understood by showing
you genuinely care

Examples of effective youth engagement strategies

Hsso,

Uplift of student intent:

From 8% to 18% (+10%)

DGO seumsassi

Uplift of student intent;
From 8% to 15% (+7%)
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YEARIS
Thank you

Contact:

Saxon Phipps.
Co-Founder & Co-CEQ
saxon@yeari3 comou
0401755 544

Image credit

ANY QUESTIONS?
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